About Me

Drawing from extensive
advertising experience with
global brands, | excel in e-
commerce brand development.
My strength lies in data-informed
decision-making, driving success
through actionable insights

+923371429457
abdurrubbarshad@gmail.com

House#512, Block A State Life

LANGUAGE

e English

006

E-COMMERCE EXPERTISE

* Amazon PPC

e Listing SEO & Optimization
e Seller Board Management
* Seller Central Specialist

e Content Development

e

e PowerPoint

ABDUR RABB
ARSHAD

E-commerce & Business Management

WORK EXPERIENCE

Giga Insight
Consultant Business Management (E-commerce)
2022 - Current

Leading operations for 5 Amazon FBA brands. Overseeing
PPC, listings, supply chain, and Seller Central, driving growth
and optimizing performance

The 2 Sellers
Amazon Private Label Expert
2021 - 2022

As team lead, | managed 11 Amazon FBA brands,
spearheading the launch of three. My expertise spans PPC,
listings SEO and optimization, supply chain management,
competition analysis, and Seller Central Management

E-commerce Planners

Amazon Advertising Specialist (PPC)

2019 - 2021

In my role as PPC Manager, | oversaw 20 Amazon FBA brands,
including 5 launches and 15 business management projects
along with a team of 5 individuals. Driving brand success by
optimizing key KPIs of Amazon advertising, handling Seller
Central operations, and business management.

EDUCATION

Lahore School of Economics
Master of Business Administration
Business Management & Marketing
2016-2017

Lahore School of Economics
Bachelor of Business Administration
Double Majors Finance & Marketing

2014-2018

Amazon FBA Business e S69%
Project Management e 80%
Digital Marketing e 80%



EHB

Employment History

GIGA INSIGHT
Designation: Consultant E-Commerce Specialist
Duration of Employment: 2022 - Present

e Brand Building & Scaling

e Amazon Advertising & Seller Central Specialist

e Supply Chain Management

E-COMMERCE PLANNERS & T2S
Designation: Brand Manager (Amazon FBA)
Duration of Employment: 2020-2022

* Amazon PPC & Google Advertising

e Listing Management & Optimization

e Supply Chain Improvement & Development

GROUP M PAKISTAN
Designation: Project Manager ESP
Duration of Employment: 2018 - 2020

Pepsi Battle of the Bands- Season 3

As a Project Manager at GroupM, | assumed a
multifaceted role that encompassed PR strategy,
social listening, crisis management, and
comprehensive communication and reporting
responsibilities.

Nestle Nescafe Basement Season 5

As a Project Manager, | assumed a pivotal role
encompassing both on-ground and online project
milestones. Meticulous management of all project
executions, nationwide auditions, PR events,
production events, talent management, talent
negotiations, production management, and media
management.

Spearheaded seamless communication with all
external and internal teams involved in the project,
diligently safeguarding and upholding brand
guidelines and interests pertaining to the project.

Contact Info

LinkedIn Profile:
www.linkedin.com/in/abdur-
rabb-arshad-7a45b8113/

¢ abdurrubbarshad@gmail.com
o +92337429457

ADVERTISING EXPERTISE

Project Management

Client Management
Creative Ideation

Research & Social Listening
Content Production

Vendor Management

Media Negotiations

Brand Activations
Cross-Agency Collaborations

Reporting & Analytics

Softwares & Tools

MS EXCEL o 3/,04

MS Word e 3701

Powerpoint eosss ()0,

Helium10 o GS/04

Jungle Scout e Q()9)

Keepa e 80%

SellerBoard s 870



Nestle Nesfruta - Fankar

As a Project Manager, | managed project milestones,
including nationwide auditions, PR events, production
activities, talent negotiations, and media operations. | also
facilitated effective communication among internal and
external teams, ensuring alignment with brand guidelines
and interests.

Nestle House of Milk Pack - Consumer Education Program

As the Customer Education Program Manager, | devised and
executed initiatives to expand product usage beyond
traditional TVC advertising. | negotiated with media and
advertising partners to promote increased utilization of all
House of Milk Pack products, while also monitoring and
tracking the execution of ideas and reporting analytics to the
brand.

Brand Activations and Sports Partnerships

| assumed a strategic leadership role, overseeing brand
participation in prominent national events. My responsibilities
included the alignment and management of all brand assets to
effectively plan and execute brand activities. | led the
development of comprehensive strategies, communication plans,
and execution processes in collaboration with internal and
external teams, ensuring the seamless nationwide

pepsi
NESCAFE

implementation of projects (Mountain Dew, Total Parco, and

Kashmir Corporation).

Amazon Advertising

Role: Management and Optimization

Monitoring and Optimizing Key KPIs of Amazon
advertising such as Keyword Rankings, Ad Placements,
CPC, CVR, CTR, ACOS, TACQOS, and ROAS.

Amazon FBA Seller Central Specialist

Role: Catalog & Listing Management

Creating and managing brand catalog along with
individual listings and listing trees via real-time entries
and flat file bulk uploads. Opening and handling of cases
with amazon support team to resolve complex issues of
account and catalog.

Product Sourcing

Role: Sampling & Supplier Finalizations

Ensuring better supply chain sync, profitability, and
product quality. Conducting On-ground and online
supplier research.

Shipment Prep & Freight

Role: Supervisor Logistics

Ensuring management of stock levels and shipment
preparations required for Amazon FBA. Hunting and
Finalizing logistics provider.

Skills Related to E-Commerce & Amazon FBA Industry

Amazon Brand Performance Analytics

Role: Sale Growth & Audience

Tracking and measuring brand performance for paid and
organic KPls. Such as co-relating page views, sessions,
and unit-session percentages with ACOS, TACOS, ROAS
and listing’s captured search volume.

Amazon FBA Brand Building

Role: Review Management & Content Development
Ensure activation of all available assets provided by
Amazon such as A+ content, Brand Story, Storefront and
Posts. Leveraging the above mentioned to improve
conversion matrix of the brand.

Amazon Product Ideation and Research

Role: Feasibility and Research

Calculating project budget based on unit economy,
determining expense, profitability, and formulating
qualitative feasibilities.

Photography & Videography

Role: Listing Images and Video

Communication and execution with designers and
content producers for product photography and
videography as per category style guide and Amazon
guidelines.

o—



My Work Page

——e  Amazon Advertising UK

Spend @ Sales 0 ROAS 0 ACOS @ *
+ Add mﬂmi

£7,139.91 o £53,373.63 1o 7.48 narace 13.38% mewnnce
Spend B Impressicns Clicks @ Cost-per=click (CPC) @ Clickthrough rate (CTR) @
f?, 139.91 rom 2.940.089 TOTAL 18,1 93 1ot £0.39 werace 0.62% wvenace
Sales @ Crders @ Advertising cost of sales [ACOS) @ Return on ad spend (ROAS) @ Hew-to-brand (NTE) crders &
£53,373.63 oL 2,243 rom 13.38% sverace 7.48 wernce 15 rom
Hew-to-brand (MTE) sales f 45 of orders newsto.brand [NTE] @ & of sales new-to-brand (NTB) @ Cost per 1,000 viewable impressi._, Viewable impressions
£314.05 93.75% avenace 94.58% svensce - oL

Spend @ Sales @ ROAS i ACOS @ »

£16,365.22 o

£98,473.05 rom

E_ﬂz AVERACE

16.62% svensce

+ Add metrid

Spend @ Impressions @ Clicks @ Cost-per-click (CPC) Clickthraugh rate (CTR) @
£16,365.22 rom 8,326,453 o 46,260 rom £0.35 aversce 0.56% werace
Sales Orders Advertising cost of sales (ACOS) § Return on ad spend (ROAS) & Mew -to-brand (NTB) crders

£98,473.05 rom

Ngw-to-brand (NTE) sales @

4,393 1o

% of orders new-to-brand (NTE) @

16.62% nvemace

%% of sales now-to-brand (NTE) @

602 ANERACE

Cost per 1,000 viewable impressi...

55 TOTAL

viewable imprassions @

£1,143.59 rom 96.49% sveact 96.54% nerace — Toma — ToTAL
Amazon Advertising USA
Spend ¥ @ {t’j Sales v B Impressions ROAS v @
£9,350.61 $29,578.01 2,295,160 3.6
m Q, Find a campaign l Filter by ~ Bulk actions v Columns v Date range: Lifetime Export
v A Acie Campaign B IS @ Cicks @ CR@ Sperdd B LB Orders @ 4 || Sale 0 ACOS @ ROAS @
» Manus! Campaignis : <5t 25% 1,03% 5272254 £1.08 840 £11,301.16 24,08 415
stment
» Pawpup Daplay Campaign ' - Bog O.44% $545.02 el 164 £2,00135 18:00% 45
@ P T 804 0.28% £1,009.00 8112 155 £5117.08 12 155 L1
Hustment
» Prrase- o1 1/ 15/2022 1 Rlam 73] 0.29% £804 60 8121 .13 £1,61823 49,72 2o
stment
- o] CG-TKW-Broad - 12/8/2022 153852 & <8 m 0.35% §137.41 0 & £1,24335 27.18%) L1
stment
= At - Close Match : <% 01 126% 38108 2088 13 552335 27,195 368
stment
@ CGW DSP ASIN - 12/3/2022 : - 362 0.85% 550483 $0.64 51 551052 3547 285
[ »] COW-ENT-IDN-FIX 10/27/2022 s 6.80% 585 0.21% 482542 141 a5 £1,011.35 B1,65%) 1.22
stment
[ @] 58-Video-Broad-1 keyword-15-2-25 i 5% 376 051% $34562 s092 a5 $938.10 36.84% n




My Work Page

——+ Seller Central Dashboard
Sales Dashboard vean moe m Lo—

Date Sabes breakdown Fulftdmant chanemel
Cuszem w Harnws yow oty w Eer (Amazen and saller) m
B | canzzon B | sroezoz: [}

Sales Snapshot Taces s 17002022, 73332857

Tonsl cedier e Units prdered Qréered produst wales Ay, nalewieder i
6,487 6,667 £146,318.82 £22.56
Compare sales

Tkl vierar

Jan 22 My 22 fap 22 Jan 3 My 2 Sap 3l

My 23

Compare

WWhat's s

—— = Seller Central Detail by Child ASIN

Business reports | Detail page sales and traffic by child (12 Leam more

Fremdwe | [ | puizzen Todais | M | 18002023

Featured Offer Oedarad T
Fage Vieus Fosturwd Ofter | o i i e— Unit sessicn . Total i
y, Percentage— ,  (BuyBoa) 1, zﬂm 7| ordeesa 1| O e 7 | PEscbge= :'odmnm f, :lrl S L items
. 1 4 I i i 4 4 . (] -t I
Tot - 8 Parcantage et o es parcantior = " - | e
TTAR 33 58.08% a7 2% X100 B3l aan 0 T.T3% HaMN% £88.242 14 £422 80 3833 1
20828 100 17.27T% BT.3e% PTETH 1.930 12 15% HaN% £38.8T0.T0 £234 03 1,887 12
10.085 8 8.58% 14, 35% 9 12% PE.0N% &8 13 10.85% Hakis £33.204.70 E3T24T T87 il
Business Reports | Detail Fage Sales and Traffic By Parent 1em Leas e
From Qute | M | 1omns2022 ToDate | M | oeniez0z3
.
Pags Faatured Offgr - .
Viws - m::: ::::.“'-"m" LFBw" "n:::n" {Buy Box) Units :::"d Unit Seasion g.:::;‘:" Crdersd :’M"u": :;:"
.1 L = ) .o 1, Y ' = 1 t 1
poat | o P Tomi-B28 ' Peentage 0| prenHErs ) Ordend B gey I| Persenisge % gan Product 3003 U fotes-B28 * mems
410 53.3T% 28.83% PRI FRSTR .18 ®0 14.91% 33.55% SAT.T00.2T S1.422.80 {13
287 30 45% 38 2B% e 24 ®E E8% 831 28 10.88% 10.06% 58.151.088 SE39. 82 428

1% 1.23% 2.21% PE.0% #3.75% 21 3 843% 21.43% S437.29 §73.27 21
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Bulk Sheets & Flat Files

(]
Bulk sheet analysis PPC
Sum ot Clicks
Row Labels ¥ impressions Clicks spend Sumofsales Orders Units order cPA
EN 58600 122 0.21% 415 378.28 15 17 12% 10.97% § 0.34 8 2.76667
#Exact 63509 91| 144% sa0.04 30387 145 149 16% 1A% $ 070 6 441907
#Phrase 230263 643 0.28% 27105 2091.29 87 88 14% 12.96% § 0.42 7 311552
Grand Total 352462 1680 0.48% 95259 6078.49 47 54 15% 15.67% § 057 7 3.85664
(]
Bulk sheet analysis PPC ASIN Level
[+ Sum of Sum of Clicks  Sum
Sumof Sumof CTR Sumof Sumof Sumof Sumof SumofCVR  calculated Sumof CPC  togetone of
Row Labels T sum of Impressions Clicks  Calculated Spend  Sales  Orders  Units  Caleulated  ACOS Calculated  order CPA
33199 1077 3% 45016 3325.36 137 142 13% 14% § 0.43 8 3.352
9356 423 5% 18395 145195 62 65 15% 13% § 0.43 7 29
23815 629 3% 26596 171817 68 71 11% 15% § 0.42 9 3911
1028 5 % 925 15524 & & 24% 6% S 0.37 4 1542
“SP_AUtoASIN_H.CVR- 05/03/2022 627 5 1% 154 1999 1 1 20% 8% § 0.3 5154
Grand Total 33826 1082 3% 460.7 334535 138 143 13% 14% § 0.43 8 3.338
o o
Bulk sheet analysis PPC Campaign Level
: Campaig'
Campaig .
nstste ":;:::E Match | Impressi el Conversi
(Informat | Pre Clicks | through Spend Sales  Orders Units ACOS CcPC ROAS
[Informat. type ons rate
ional onal rate
o WE crnla.F

L] L]
Category Listing Report
Product Care Key Product Key Product Key Product ||cqrmduc: Key Product Material/Fabric
Instructions Features Features Fatures Features Features Regulations
1= SIZE INFORMATION: Kng: 150x200 withjummer_#t’s the sl thabla and UmaSaluﬁaslm and 25 CM deep|washed and dned at h Fitted bed sheet Mot Apphcable
t= SIZE INFORMATION: King: 150:200 withtummer, il's t v 25 CM deep|washed i sheet ot Applicable
1= SIZE INFORMATIPN. King 160:200 athlummer_it's t 25 CM deep|washed sheot ot Applicable
= SIZE INFORMATION: King: 150:200 withfummar, il's 1 25 CM deepwashed shirt ot Applicable
= SIZE INFORMATION: King: 1505200 withiummar. it's U 25 CM deep|wash shize! ot Applicable
AVAILABLE COLOURS: Black . Navy(4-7 Years) . 12-3.5 (8p Well. Do Net Fall Doynfort. These Socks Argon Rich Stretchy SocH  Classic Socks Mot Applicable
AVAILABLE COLOURS: Black . Mawy{(4-T Years) , 12-3.5 (8p Well. Do Not Fall Doynfort, These Socks Argon Rich Stretchy SocH  Classic Socks Hot Applicable
AVAILABLE COLOURS: Black . Nawvy|i4-T Years) , 12-3.5 (8 Well, Do ot Fall Doynfort. These Socks Argon Rich Stretchy SocH  Classic Socks Mot Applicable

| snug and confident. Complemant 1o go with our selection of matching color bodysuits and dance tights. Why not make it gymnastics set. <br=- COLOURF
| snug and confident. Complement 1o go with cur selection of matching color bodysuits and dance tights. Why not make it gymnastics set. <br=« COLOURHA
| snug and confident. Complemant 1o go with our selection of matching color bodysuits and dance tights. Why not make it gymnastics set. <br=+ COLOURR
| snug and confident. Complement 1o go with eur selecton of matching color bodysuits and dance tights. Why not make it gymnastics set <br« COLOURF

| snug and confident. Complemant to go with our selection of matching color .I:Ldysuits and dance tights. Why not make it gymnastics set.<br=« COLO

& From A Snuggly Soft Plush Fleece Which Is Ldr Every Baby. Choose hsture Wicki ly Made That You Viny Occasion From M| casual iath Robe ot Applicable
e From A Snuggly Soft Plush Fleece Which ks Ldr Every Baby. Choose isture Wicki ly Made That You Vidny Occasion From M| casual ath Robe of Applicable
& From A Snuggly Soft Plush Fleece Which s Ldr Every Baby. Choose fisture Wicking. ly Made That You ViAny Occasien From M) casual :ath Robe ot Applicable
ie From A Snuggly Soft Plush Fleece Which Is Lgr Every Baby. Choose isture Wicking, Quick [ately Made That You ViAny Occasion From M| casual Bath Robe Mot Applicable
ABLE - Manufactured using speciad Techniques toar round These super stlude Lycra Lace with B Comfertable Fit For Yds. 3/5 Years, 6/8 Year| Sleevel Vst Hot Applicab
ABLE - Manufactured using special Techniques toar round These super stlude Lycra Lace with B Comfertable Fit For Ygs, 3/5 Years, 68 Year{ Sleeveless West Mot Applicable
ABLE - Manufactured using special Techniques topr round These super sflude Lycra Lace with B Cor Fit For gz, 3/5 Years, 6/8 Year| Slesveless ‘West ot Applicable
ABLE - Manufactured using special Techniques toar round These super sflude Lycra Lace with B Comfortable Fit For Yds, 375 Years, 6/8 Year{ Sleeveless Vest Mot Applicable




My Reporting Formats

Daily Reporting Format

Mumbser of Ranked Keywords Sep-11 Sep-14 Sep-13
. =0 ] [:3' Pach fure 1 1 Y
Sman e i) 2 nok D0 s il n Maan BER na FiI
Frac.a [y 3 ingh (=] D ] 1] Sab B38 3 ]
L1 Sewed 8 43 ek 1] 43
Crpana i 5 Launsh daly 15 Dwt- 2021 900
Coupen Crisn a 14 Sap- 14
PPC Orders & troes Dt ] ]
=] 17 & ] 247 181 - 5
F 1% 4 0 2
Expanss sl | Remsmran I ~ [E)
Experse FE %
CM £57.40 Last 7 Days Data (Includes today)
MTD Profit
2153 Ciaie. ] Tabe Wai NCDY Ad Speed  TACOS | Minch 6 imch 3 i 30 inch M inch AT mch Drganic Spomored 13 g Sale
Tokal Aigdarra 1| Septemee 3 & £ o W (1] [T T = T . F] § (] % [ e
HmmH I Septemta 10 Fi i 24888 AF [ 55 W 4 idss @ Ei d - L1 L] ] 1% [+ s
1 & n [l 4 a2 b RF .Y 4 WSRO 418 © M O - 2 [ ] ] ("2 s 175
[] 12 § 4 e AT (=] W O 418 & Ed O - F L] ] % s s
Batesz (] [F] 3 £ OMSEEl  XEW (=] MM € VR L 1N & 2 8 o % % ]
Er (] et 14 [ £ 3EM s [75] TS C 1S C e O = 8 n ] % % 128
B Al [T [T s € 2 wErs [T W € N L e o 3 ] 4 % [ 128
2 3% L b L=
L a 5%

Particular

Vikration Therapy

Sparkr Fezovery
Wellnorr Fiscousr

Total

Eattory endr quizkly

Turn of aubomatizally
ordr Data 1]
Humbor af Kayunrdr

SMalume of all K¢ yuordr

S.Malume af Tap 10 Keyuards

Gaptured Search Yalume Orqani=

Humbor of ranksd keyuardr arganizin tap 20

Gapkured Search falume Sponrared

Humber of ranked keyuardr Spanraredin tap

Mumbcraf Zellerr
Humber of AZIHE
Sumof Sold Unitr
Sumof Revenue

aqe afrals taken by Tap Srollars

#aqe of Fewenus kaken by Tap Grellerr

Niche Reporting Format

Lirting @uality ir vory qood,
all the Fankr wred in viruale
matchthe produczteype that|

ASIN's in categories

Sale (Unit)

Revenue by category

SEal 47

1* T 1967257 . Mool W VEmaion Ty -

= a7 zgaz| ereskoancxsellantlok, !

ar e tacs 1qe | EEGminning Greaviable b e m st fastey A

! o that <an ke addedta Wi Fcoey
[ wdger  dzanoms| .
inereare SEQ paer ar uell
ar dirplay mars infarmatiorn.|
35
Erand(onl
Search Volume of Top 5 KW's Captured S.Volume
ata
Ta1,7%7 m o St | OVERALL
508,705 | LifeFrarramr simabelrr m & Vel ol ol Keymerds Wl D e = 5351
292,242 fthem ko qetruccersful on| MARKE Millicn
1146 platfarm +it's viruale B SNl al Tep 10 m Coppuired Search SIZE
67,400 | quality. They launched Kirymendi 5:.:::“]
15 moarrage qun 2k 199 and
naurolling 1t 793
:3 o
303,251 o A7
13, F90, 32 w1
R S0 |
~ | ] -I ] -I J v
o e _lj.._._-.-.-_._._._-_.-_._-,

m Searmi o B i

1,367,257 & .s' =3 e ﬁ 48 é,
R ?.“ #" f & oy
087 n383 g o:" 1' & & F g
IRADS 1366146 o
MET 4T00E
—o anua ock Level Reportin
M | Stock Level Reporting
Current Stock in AMZ Warehouse stock Available in 301 ™ Total Units Mo. of days when we will received 2nd Inventory
26inch 2g| | |38 inch 932| | |36inch 1018 38 inch =120.00
20 inch 125 30inch 248 3inch 72 3 inch 120,00
42 Inch 163 | [42 Inch 228 | |42 Inch 391 42 Inch -120.00
Total Available Stock AMZ+3PL Average Daily Sales Mo. Days for Which units are Available Dates when we will be 005
26 inch 1018) [ |26 inch [ 3&inch 169, E666EE67 36 inch
20inch 273 30 inch & 30 inch 53 35 30 inch
&2 Inch 251 42 Inch E 42 Inch 120,2233333 42 Inch
Mo, of Days for which stock will be available on
arriwal of Xnd inventory
3Einch 50|
38 Inch =27
42 |neh 10

Second Situation Based 2x Sales of 180 days Average of Each Va

Current Stock in AMZ Warehouse Stock Available in 3PL Total Units No. of days when we will received 2nd Inventory

36 inch 155) | |36 inch 1020 36inch 1175 3& inch

20inch 205 30inch 248 3inch 453 30 inch

42 Inch 218] | |42 Inch 228 42 Inch 445 42 Inch

Total Available Stock AMZ+3PL Average Daily Sales No. Days for Which units are Available Dates when we will be 005

Z6inch 1175 3&inch 12 3&inch A7 S16EEEET 38 inch ¥

20 inch 483 | |30 inch 2| | |30inch EEEIE 30 inch 07-Ma
&2 Inch 446 42 Inch [ 42 Inch 7433333333 42 Inch 2E.M3
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SellerBoard Management

Q4 Search by name, tags. SKU or ASIN

Maonth to date

1-17 September 2003

£4,208.62

i Eefunds

-
=)
-~
?gf c
@

More

£921.98

L
Lagt manth
131 August 2003

Sales ~11.7%
£12,301.04

Ardare ¢ Linice

479 /496

£1.19232

Gross p

£3705.21

PPC

Search by name. tags. SKU or AZIN
f &

Configuration

£2.000 00
£1,500 00
£1,000.00

£500.00

£0.00 -. I.

More

Performance Snapshot

1 This month / Last month / 2 months ago / 2 months age

H L35t 12 MOnTRL. Dy mantn -

b W Ad spend

e Jan Feb
2 2023 Y

Planner

W #rofit

Inventory Planning

ACOS

2 months ago

131 July 2023

Sales =24 55

£11,010.51

AQN. G

£1,130.44

£333274

O ancampaigns -

2%

£5.960.62

£21

More

§5.17

—— =  Amazon Advertising Performance

= All campaign siatuses -

(@ ANl marketplaces ~

3 months !EO
1.30 june 2023

fe ~15.5% Gn h

£2558.96

2 Compare

7 Filter

o o DO
1 Allcampaign types ~ (@ All marketgplaces - W Fite
23 September 3022 . 23 September All
2023 Periods
0%
PPC sales E54.053.04
¥ Orders 2291
Promo £0.00
Ad spend E-5.193.33
=0 Refunds £-2367.59
» Amazon fees E-16,066.28
[l £-15515.54
Expenses £0.00
0% profit (esumated) £11.710.28
Awerage CPC £0.41
ACOS 15.16%
o
o o DO v

S o prﬂﬂ[

FEASFEM S00ck
£282639

Prep. stodk
£0.00

Broduct

Reserned

£ 58828

orgered
£0.00

Sent o FEA
E6192.
Total

£ §,006.87

FEASEM

stock

o183

"128

~172

o

FEASFEM Siock
£9.24557

Prip. stock

Rezered

-

al

£0.00

1ok
walus

£1.088.73

£93247

£ 1.416.45

Reserndd
£1.906.02

Ordered
£ 00D

Sales
valacity
[unIRsday)
+

138

0.00

Dyt of
Stock left

@ 1

#ntioFEA
£ 2798031
Total
£ 39.336.30
Sent Prep
0 center  Ordered
Fga stodk
~ 340 0 ]
259 1] 0
134 Q L]
120 0 ]

FRAFBM tock REsErd SEntto FEA
£1,750.06 £345.41 £9,516.05
Prep. stock ordered Total

£0.00 £0.00 £11.611.52
Recommended
ﬁﬁ;ﬂlr quanttyfor ROl Comment ACTONS
réordenng
& 17 ~oosm —
& 2 0 101 —
& 286 0 12%% —
(S ] Ao s —



Performace Tools
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sal  Dashboard

HH Tools «~

Category & Subcategory BSR ®

Aug 22,2023 - Sep 22, 2023

::: ashboard Tools «

—
PRODUCT

= Keyword

*
*

»

BSR Trend Listing Analyzer
Profits Follow-Up Adtomic Market Tracker 360 Learning Hub What'sNew? @ Q. @ &P x_d EN ~ @

30 Days

ORGANIC

w - + Add Keywords to My List B
-~ = Search - * Competing * Organic % Sponsore -
<Ll Volume L Products Rank d Rank Atons

Amazon's 1 (= E a
-1 a

| == ",T] a

¢ 2@ oa



Performace Tools

—— o Helium 10 Keyword Analysis

::l Dashboard Tools ~ Profits Follow-Up  Adtomic  Market Tracker 360  Learning Hub What's NEW?@Q @ @ g |EN \f @

Top Keywords Analysis ©

Total Keywords (D Top 10 Keywords (&) Total Search Volume (D Top 10 Search Volume (3

126 20 66,987 5,434

Top Keyword Phrases Q) Least Opportunity @ ®&® MostOpportunity B Customize
Keyword Phrase Search Volume CPR
1] 2187 I~ 39 4
1154 |~ 38 7.

—— o Helium 10 Listing Quality Score
24l Dashboard Tools v Profits Follow-Up Adtomic  Market Tracker 360 Learning Hub What's New? @ Q @ @ .g | EN VJ @ 1

Listing Quality Score (LQS) Analysis @ .
Copy Breakd%wn Media Breakdown
Listing Quality Score @
86 110 Title does not contain symbols or emojis ® o 1000 x 1000 px + @ v
EEE——
Product follows most Amazon Title contains 150+ characters @ e Main image is on a white background @ v
best practices
5+ bullet points ® v 7+ images ® o
. 150+ characters in each bullet point ® v Includes video @ v
First letter of bullet points is capitalized @ o
G‘ Review Breakdown
alrw
Q'O Bullet points are not in all caps or contain icons (@ *
20+ reviews @ o

I Your S ) .
IEYSUS ECHE SCaRe 1000+ characters in description or A+ content ® x

Contact one of our verified 4+ average star ratings @
partners to help you with your

———e  Helium 10 Competitor Analysis

)

::= Dashboard Tools ~ Profits Follow-Up  Adtomic  Market Tracker 360  Learning Hub What's New’?@ Q @ ® Q .EN v | @

Competitor Analysis @

Sales @ Revenue () Price (&)

N/ M/ M/A
Top 5 Competitars Avg 218 Top 5 Competitors Avg £4,.308.46 Top 5 Competitors Avg £18.17
BSR @ Number of Reviews @ Rating @

N/A e E—
Top 5 Competitors Avg 11377 Top 5 Competitors Avg 678 Top 5 Competitors Avg 4.1



